INSTITUT INTERNATIONAL DU FROID
INTERNATIONAL INSTITUTE OF REFRIGERATION

Refrigeration for sustainable development

With over 100 years of experience, the KEY FIGURES

International Institute of Refrigeration (IIR) is the

only independent and neutral intergovernmental 300+ IIR experts

science and technology organisation active in the 59 member countries
refrigeration sector. 10 et e e

The IIR is committed to improving the quality of life

in a cost-effective and environmentally sustainable 100 OO0+ documents in FRIDOC
way worldwide by disseminating and promoting 10 conference series, including
knowledge about refrigeration in all applications. s =i dee)) (Samg s o REfieE 77

THE NETWORK

The IIR currently has an international network of 59 Member
Countries representing over two-thirds of the global
population.

Our members and stakeholders include, among others:
= public agencies
= educational and research institutions
* manufacturers
» professional organisations and associations
= research and development companies
= refrigeration professionals.
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CORPORATE MEMBERSHIP

4 reasons to become an IIR corporate member:

* Increased visibility with our international partners on the IIR website and at conferences.

» Promotion of your news, publications and logo across our digital platforms and in our newsletter.
= The opportunity to collaborate on publications.

» Exclusive services for 3 or 10 beneficiaries (depending on the membership package).

And for your beneficiaries: > = N

Each beneficiary enjoys the same benefits as private members:

» Discount on IIR conference registration fees covering
the cost of a one year private membership.

= Free access to the International Journal of
Refrigeration (IJR) and IIR conference papers.

» Exclusive access to refrigeration sector news.
= Full access to two professional directories.
Opportunity to join IR working groups.

International Institute of Refrigeration

177 bd Malesherbes - 75017 Paris - FRANCE Website: www.iifiir.org
Contact: membership@iifiir.org



